












This report paints a complex picture of student finances in 2022 
and what it means to be a student facing a future shaped by 
troubling macro global forces, from Covid through to the cost of 
living crisis. 

The findings clearly show that money continues to be a defining 
force across the entire student experience. While the number of 
students saying they worry about finances holds steady 
(compared to 2021), at a worrying 75%, there’s an encouraging 
uptick in students’ overall sense of financial wellbeing with 40% 
of students surveyed reporting an improvement in the last year. 
Intuitively, this makes sense given we were in the throes of the 
pandemic at this point in 2021 and it is gratifying to see that 
financial wellbeing can be positively impacted, even if the overall 
worry about money remains static.

Despite this, our findings show that money is acutely affecting 
students, their mental health, physical health and university 
experience and attainment. In particular, the prevalence of 
isolation, disaffection, and the inability to connect socially with 
peers stands out for me, but we need to zoom in on figures 
pointing to academic capabilities and performance too. 44% of 
the students surveyed who say they worry about finances report 
that this negatively impacts their ability to focus and study, and 
32% say it affects their grades. So the very reason students are 
attending university in the first place – for a higher education – is 
being compromised by financial anxiety.

Equally concerning is how fast the gap between male and female 
students’ relationships with money is widening. Throughout the 
survey, we saw female students emerge as more exposed to 
financial pressure and impact, not least by having £136 less a 
month to spend than their male peers. And with the cost of living 
crisis emerging as the major player in this year’s report, we need 
to look at practical steps to help close this gap.

At the same time, we see how female students are bound to 
traditional perspectives of money, without seemingly considering 
how it can be used as an asset. Combined with a lack of financial 
confidence, it seems female students entrench themselves in a 
reactive relationship with money that isn’t on their terms from 
the outset. Meanwhile, their male peers are open to more 
innovative and longer-term ways of managing and making money, 
involving an element of risk.

For universities, colleges and other HE providers too, this shows 
the ongoing need to look at financial education and services in a 
more nuanced, personalised and inclusive way. What’s clear is 
that when it comes to money, a one size fits all approach simply 
doesn’t work. 

Financial wellbeing underpins the student experience - from 
funding support to access to financial education. This demands a 
holistic, integrated, future-focused approach from HE providers 
seeking to drive recruitment and retention in an ever-competitive 
environment, by:

Providing meaningful financial education to support positive 
money behaviours

Responding to the rising need for financial help and mental 
health interventions for students affected by very real money 
concerns; peer groups to encourage connection and combat 
feelings of isolation could be a first step

Ensuring students are aware of and can access tech-led 
funding application support consistent with their digital-first 
mindset

In the midst of the cost of living crisis, coming straight after the 
disruption of the pandemic, focusing on the impact of money 
worries on students has never been more urgent. HE providers 
today have a unique opportunity to underpin the whole student 
experience with financial wellbeing, helping students develop 
lifelong skills and set the foundations for a positive financial 
future for our entire society. 

Blackbullion is the award-winning financial wellbeing platform 
on a mission to demystify the world of finance and improve 
access to funding for young people. 

Available to 1 million+ students at almost 50 partner 
universities and colleges across the UK, Australia, New Zealand 
and South Africa. 

Our platform is deeply embedded into student support 
departments to help with funds distribution and provide 
financial education, giving students the skills and confidence 
to create a money-smart future. Get in touch to learn more.

2022 research was conducted by Censuswide, with 1,002 university students (equal gender 
split) between 04.01.22 - 13.01.22. Censuswide abides by and employs members of the Market 
Research Society, which is based on the ESOMAR principles.
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